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W.J.Baumol described about performing arts as a nonprogressive sector divided by the view of
productivity and proposed a concept called “Cost Disease”. However, whether the concept of “Cost
Disease” would be applied to the contents industry has been studied only few times because of the
difficulty in obtaining data of costs in this industry. This research proposes U.S film industries statistics
constructed by various sources, and provides an integrated data.

Results analyzed by the data shows that Japanese Film Industry were able to reduce the prodution
cost much more than U.S movie industries. Meanwhile, U.S. industry was under Baumols Cost Disease
mechanism during the 1947 to 2007. The reason U.S. Film industry is remaining to have the most
powerful movie market is because of the profit gained from ancirally market. This ancirally market has
most contributed to U.S. Film industry during the 1970’s t01990’s which Fin-syn rule was started, and

VCR or Pay channel begun to difuuse.
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+ The Film Daily Year Book of Motion Pictures

+ Motion Picture Almanac

+ Entertainment Industry Economics

+ MPA World Wide Media Research & Analysis
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Fig.1 Japanese Movie Market Transition 1955~1970
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Table.1 Japanese Movie Market Annual Growth Rate

Annual Growth Rate(%)
Ticket Price 11.53
Box Office 2.08
Attendance -8.47
Production Cost 4.03
CPI 4.53
PPI 1.03
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Fig2. Annual admissions and admission fee
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Fig3.U.S. total box office and production costs
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Fig.4. Grow Rate of U.S film market 1948—~2007
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Table.2 Annual Growth Rate of U.S. Movie
Market1948~2007

Annual Growth Rate(%)
Ticket Price 4.94
Box Office 3.43
Attendance -1.43
Prodution Cost 8.19
CPI 3.72
PPI 3.04
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Fig6. Grow Rate of U.S. Film market 1975~1996
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Table.3 Annual Growth Rate Of 1970~1974

Annual Growth Rate(%)

Ticket Price 5.08
Box Office 7.56
Distribution Revenue 7.49
Attendance 7.49
Production Cost -12.00
CPI 6.17
PPI 7.56
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Table4. Annual Growth Rate of 1975~1996

Annual Growth Rate(%)
Ticket Price 3.73
Box Office 5.02
Distribution Revenue 16.53
Attendance 1.24
Production Cost 13.69
CPI 5.23
PPI 3.95
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Table.5 Annual Growth Rate of Japan and U.S. film

industry

Annual Production | Ticket Distribution
Growth Rate | Cost Price Cost
U.S.1948~

1962 (%) 9.58 243 -0.78
U.S.1948~

2007 (%) 5.00 0.89 1.19
Japan1955~

1970(%) 297 6.70 -2.33
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Fig.7. Real admission fee
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