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The notion of authenticity I’ ve been describing, a notion connected to the view
 of selves as independent, herm

etically sealed 

packages, regards the w
ork  of cuisine as the dish , and understands that dish to possess stand-alone qualities that can be read from

 it 

by anyone trained to identify them
 (an insider to a cuisine, for exam

ple, or an outsider w
ho has studied it). The m

eaning of the dish 

is inherent to it. O
ne assesses authenticity, then, by determ

ining w
hether or not the dish contains certain properties of taste, 
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appearance, or preparation technique. (H
eldke, 2014, p. 389)
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Let’s call this the conceptual restriction  on cultural appropriation: if a purported case of cultural appropriation isn’ t predicated on 

the insider/outsider distinction, then it isn’ t properly speaking a case of cultural appropriation. The associated w
orry w

ith the 

conceptual restriction, how
ever, is that the practice of distinguishing insiders from

 outsiders can fall prey to a problem
atic cultural 

essentialism
 that can itself be harm

ful. 
M

atthes, 2016, p. 354
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D
istinguishing cultural insiders from

 cultural outsiders requires criteria for cultural m
em

bership. The problem
 is that such criteria 

construct “ essential”  or “ necessary”  boundaries w
ith the propensity to falsely represent cultures as hom

ogenous, static, and 

m
onolithic. (

) Essentialist generalizations about culture are thus liable to operate in a sim
ilar w

ay to the stereotypes and 

m
isrepresentations of group m

em
bers that often arise in the context of appropriation. (M

atthes, 2016, p. 355)
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I suggest that, in tasting the foods of their O
thers, Euro-A

m
erican culinary travelers often m

ove along an im
plicit conceptual chain 

that begins w
ith the recognition that one is in the presence of a flavor one has never before encountered, and ends w

ith an 

“ understanding”
“ true nature”  of the ethnic O

ther—
and, therefore, the thing that 

separates one m
ost fully from

 this other. (H
eldke, 2005, p. 387)
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—
 tw

o things no cuisine has ever possessed. 

C
uisines are not Platonic form

s; they are loose collections of culinary projects, all porous, m
alleable, perm

eable and changeable to 

varying degrees. R
elatedly, to valorize the pursuit of replicability is to encourage rigidity, inappropriate (even bizarre) standards of 

“ purity,”  and an essentializing of ethnic O
thers. It freezes cultures in am

ber, as it w
ere, dem

anding adherence to a standard that is 

im
possible in practice and in principle both. (H

eldke &
 Thom

sen, 2014, p. 87)

H
eldke

Thom
sen

3

3

1 Young

Young

Young



75

Young

Young 

A
rtists engaged in non-innovative content appropriation are not creating a new

 category of artw
ork, but adding to a category that 

already exists. They attem
pt to succeed by the standards already established w

ithin the culture from
 w

hich they are appropriating.  

(Young 2008, p. 36)
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A
lternatively an artist m

ight engage in innovative content appropriation . A
rtists w

ho engage in this sort of appropriation appropriate 

a style or a m
otif from

 a culture but use it in a w
ay that w

ould not be found in the culture in w
hich it originated. (Young 2008, p. 36)

A
rtists w

ho engage in innovative content appropriation are likely to produce w
orks that are seen as their ow

n productions and not as 
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Personal authenticity is an aesthetic m
erit. A

ll things being equal, a w
ork of art that is an original expression of an artist’ s genius is 

m
ore valuable than a derivative one. The original artw

ork opens up new
 perspectives. It excites the im

agination in new
 w

ays.
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A
 dish replicates  a given perceptibly distinguishable category if it possesses a com

bination of standard features that qualify it for the 

be equivalent:

R
eplication: 

For som
e food token X

, category Y, and context Z, X
 replicates Z-style Y

 if X
 w

ould pass for Y
 in Z.

“ X
 w

ould pass for Y
 in Z”  m

eans that a reasonable judge possessed of the relevant perceptual capabilities w
ho has sam

pled a 

representative range of m
em

bers of category Y
 in context Z w

ould consider X
 to be a m

em
ber of Y

 in Z. (Strohl, 2019, pp. 161-162)
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