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The phenomenon of Superstars, wherein relatively small numbers of people earn enormous amounts of money and

dominate the activities in which they engage, seems to be increasingly important in the modern world. In a paper

called “The Economics of Superstar”, it was propounded by Sherwin Rosen that a microeconomic model of superstar

phenomenon to manage uncertainty of sales of a product effectively. However, we found out the necessity to verify

that model using some data set of Japanese contents industry. Therefore, this research purpose is to conduct a

explorative statistical analysis to verify the key factor of this phenomenon in Japan and show a correlation between

the quality and the recognition using appropriate data.
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Relationships between Market share or attendance share
and the film box-office takings (Average market)
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Fig .1 Relationships between Market share or
attendance share and the film box-office takings
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The Kinema Junpo Score and the film box-office takings
+ 2006
W 2005

450 A 2004

£ 2003
E - 2002
S om0 x #2001
/5] o 2000
c W - 1999
E‘ 0 | ® - 1998
= n 1997
- 200 - W 1996
R 1995
= - 1994

E 100 :X 1993
= + * 1992
2 0 O - " e 1991
o g As oo 1990

o 50 100 50 ) 50 300 35¢ 1989

1988

- - . s 1987

The film box-office takings (million yen) 1086
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Fig .6 Comparing the correlations between the hit films
and the others in Japan
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Correlations between the search volume index
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